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Name: _____________________________________________________________


This assignment has three parts.  In part I, you will develop survey questions to be administered to a group of your peers (you will not actually have to administer the survey).  Part II will ask you to arrange the questions using the strategies we discussed in lecture.  Finally, in part III, you will contribute several questions to our “worst question” competition. 


PART I

Imagine you are sitting on your couch streaming Breaking Bad (or a show of your choosing.  But come on, be honest, Breaking Bad is pretty darn good) on Netflix when the phone rings.  On the other end of the line is the marketing director for a major US retailer.  The marketing director explains she is contacting you to help develop a survey for her company.  Of course, your first question is, “why are you contacting me?”  She quickly explains that you completed Dr. Boutwell’s Research Methods course, meaning you are one of the best-trained research methodologists in the country!  You say, “Well, I can’t dispute that.  So, what’s the survey topic?”  From there, the marketing director explains her company would like to learn more about the Millennial Generation’s shopping habits and their attitudes toward certain brands.  Roughly speaking, the Millennial Generation is defined as anyone born between the 1980s and the early 2000s.  Before hanging up, the marketing director agrees to let you insert a few questions of your choosing so that you may use data from the survey in your own research.   

Listed below are six topics to be included in the survey.  Develop two (2) questions for each topic and list them on the following pages.  Keep the wording guidelines (see your notes and chapter 8 in the book) in mind when drafting the survey questions:

-Demographic questions 
-Criminal behavior
-Shopping habits 
-Attitudes toward shopping, spending money
-Favorite brand of clothing, electronics, etc.
-“Interesting” questions



Demographic questions 

Q1: Please confirm your Gender.



Male: ____	Female: ____ 	Other: ____








Q2: Please confirm your age bracket.


· 15 and Under
· 16-20
· 21-25
· 26-30
· 31-35
· 36-40
· 41-45
· 46 and Above














Criminal behavior

Q1: I resent being told what to wear by so-called fashion experts.	


· Strongly Disagree
· Disagree Slightly
· Agree Slightly
· Strongly Agree
· Neither














Q2: Fashion in clothing is just a way to get more money from the consumer.

· Strongly Disagree
· Disagree Slightly
· Agree Slightly
· Strongly Agree
· Neither













Shopping habits 

Q1: Which type of clothing do you buy most often?


· Trousers, Shorts and Skirts
· T-shirts, Sweaters and Sweatshirts
· Underwear
· Coats, Jackets
· Footwear
· Other (Specify): _____________















Q2: How often do you buy new clothes


· Several times in a Week
· Several times per Month
· Several times per Year
· Less Often













Attitudes toward shopping, spending money

Q1: How much do you spend on clothing per year?



· 50
· 50-100
· 100-250
· 250-500
· 500+











Q2:  Why do you most often buy new clothes?


· As a Gift
· Replacement
· Keep Up with Fashion
· To Enrich My Wardrobe
· Other (Specify): _____________




	









Favorite brand of clothing, electronics, etc.

Q1: In a range of 0 to 10 how often do you need a personal designer per year?















Q2: Please nominate (if any) your favorite clothing brand(s) below?


1: ______________

2: ______________

3: ______________




 






“Interesting” questions

Q1: Do you follow current fashion trends?


· Yes, I follow
· Yes, but I don’t really follow.
· No. I don’t.










Q2: Have you ever attended a fashion show



· Yes
· No






PART II

Drawing on our discussion of the survey question ordering guidelines, write a brief statement discussing how you would order the questions developed in part I.  You do not need to rewrite the questions here.  Instead, I simply want to know how you would arrange the survey in order to encourage truthful responses on part of the respondent.  Be sure to discuss issues such as social desirability, rapport, and measurement error.

The setup of questionnaires is supposed to be arranged strategically for participants to open up without being nagged or dragged along disinteresting queries, which might be a barrier to extracting information. Additionally, the questions should be in a position to gather substantial information with clarification of underlying psychological construct of human relations with the subject matter. This is where social desirability is needed to imply positive attitude on reasonable questions rather than negative attitude brought forth by biased questions. 

With that my format would be arranged as follows:

Demographic questions. This is to establish clear lines on major disparities like gender and age. This is quite vital and sensitive on market perspective of fashion.

Shopping habits questions. The reason I put this on the second slot is generally to get to the point and establish the way forward on what the survey is all about. Hanging around with subsidiary questions may demoralize participants.

Attitude towards shopping/ spending money. This section is a bit sensitive and prone to errors. Not everyone has a certain budget for clothes. Thus it is appropriate to give a variety of ranges and reactions to capture both attitude and capitalization of the surveying company.

Favorite Brand would be next. This is meant to narrow down to specifics on market knowledge. These specifics include competition and market preferences. On the participants’ side, it is important to provide freedom of expression. For example, in our case; “range between” and “if any” is perfect to tap social desirability at its best.

Interesting Questions. I would bring this queries before criminal behavior questions (last step), to psychological entice participants in confessing their genuine opinions on how they view fashion and fashion companies.

Criminal questions. This questions is to consider rapport as a factor. It might sound offensive to many, but since it is the last part, participants will fill out what they feel about fashion influences from society and how such influences paint fashion as a industry.






PART III

The final portion of this assignment will have you submit three (3) questions to our “worst question” competition.  Imagine you are developing questions to be included on a political campaign questionnaire.  With this in mind, create questions that violate the guidelines for writing survey questions discussed in lecture and in the textbook (chapter 8).  Try to phrase the questions not only so that they result in misleading answers that are favorable to the political campaign, but also so that they would appear to many people to be perfectly reasonable questions.  Be sure to note the guideline that has been violated and how the mistake could result in measurement error in the survey.

Q1: As a Citizen of Ohio State would you elect the current government again?



Violation: The question misleads the objective.

Expected error: Few responses, thus insufficient satisfaction of the objectives.



Q2: If not. Why? Is there anything to recommend also.


Violation: The question is not Short neither Simple

Expected error: Missing answers; out of ignorance or lack of interest to comprehend the question.



Q3: Which other leader do you feel is best fit for the position.


Violation: The question is bias since it has already fashioned an emotional answer.

Expected error: Non-social acceptable answers 
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